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Abstract 
Urban homestays in Yuzhong District, Chongqing, face measurable operational conflicts: 
(1) spatial deficiencies (14.3% of 497 reviews cite sound insulation issues under 800m² 
scale limits per Tourism Homestay Standards, 2019); (2) cost-performance imbalance (I-P 
gap: 21.0 points; "expensive" frequency: 92×), exacerbated by location premiums in 
cultural zones like Hongyadong. This study employs a NTA-IPA fusion framework—
bridging scene theory and standardization systems—to quantify consumer perception-
performance alignment. Findings reveal: the "transportation-landscape-service" triad 
(subway accessibility I=18.0; core location I=20.3; professional services I=21.4) drives 
competitiveness, yet critical gaps persist in spatial facilities (P=3.03), hygiene (P=3.58), 
and cost-performance (P=3.00). These threaten repurchase rates by 32% and violate 
Chongqing’s Idle Property Reuse Guidelines (2021) requiring safety/hygiene compliance. 
Recommendations directly address policy gaps: (1) acoustic retrofits using fire-safe 
materials per building code GB50016-2019; (2) tiered pricing integrated with municipal 
tourism vouchers; (3) hygiene certification via district training programs. The model 
enables policy-aligned refinement of high-density urban homestays.     
Keywords: NTA-IPA fusion, High-density urban accommodation, Perception gap, Policy 
compliance optimization, Tourism analytics   
 
 
 

Introduction 
Urban homestays in Chongqing’s Yuzhong District face a unique tripartite crisis rooted in 
high-density urban constraints: spatial deficiencies, cost-performance imbalance, and 
policy non-compliance. These issues are not only distinct from rural homestay challenges 
but also lack effective solutions in existing research. Prior studies on homestays primarily 
focus on rural contexts (Zhang & Yi, 2024; Fang, 2024), emphasizing service quality and 
agrarian aesthetics while overlooking the regulatory constraints and spatial compression 
specific to high-density urban areas. Meanwhile, analytical frameworks for homestay 
perception remain fragmented: Network Text Analysis (NTA) captures semantic clusters 
(Jiang, 2025) but fails to quantify misalignment between perception and performance (I-P), 
while Importance-Performance Analysis (IPA) measures service gaps without integrating 
policy benchmarks (Zheng, 2024). Even pioneering NTA-IPA fusions (Zheng, 2024) lack 
theoretical anchoring in scene-standardization duality and ignore urban-specific regulatory 
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compliance requirements (e.g., fire safety, hygiene standards in Chongqing’s 2021 Idle 
Property Reuse Guidelines). 

This research is therefore urgently needed to address two critical gaps: first, the 
theoretical gap of neglecting high-density urban homestay characteristics in existing 
studies; second, the practical gap of lacking policy-aligned optimization tools for operators 
and regulators. Without such research, urban homestays will continue to face compliance 
risks and declining repurchase rates, hindering the activation of idle properties and the 
achievement of municipal tourism sustainability goals (Wen et al., 2023). 
 
To fill these gaps, this study aims to achieve three explicit objectives: 

(1) Quantify the I-P misalignment of Yuzhong’s urban homestays using a 
theoretically grounded NTA-IPA fusion framework that integrates scene theory and 
standardization systems; 
(2) Diagnose urban-specific operational conflicts through semantic co-occurrence 
and price-sensitivity analysis; 
(3) Propose actionable, policy-anchored interventions to resolve compliance gaps 
and enhance competitiveness, aligning with Chongqing’s municipal sustainability 
and idle property reuse goals. 

 
Literature Review 

Theoretical Integration: Scene-Standardization Duality Framework 
Current models inadequately address high-density homestay perception, necessitating 
integration of scene theory (Fan & Zhang, 2024) which prioritizes atmosphere and design 
as behavioral catalysts with symbolic consumption (Yu & Lu, 2024) that decodes 
landscape valuation. Riverside views, for instance, function as status markers in urban 
consumption contexts. This integration is bridged by Xu’s (2024) standardization systems 
where regulatory compliance mediates tourist satisfaction when spatial constraints conflict 
with scenic expectations. Compliance requirements include the ≤800m² unit size specified 
in the 2019 Tourism Homestay Standards and fireproofing mandates from GB50016-2019. 
Ndaguba & Van (2023) confirmed that urban homestay valuation is inseparable from 
regulatory trust, as location premiums alone cannot offset compliance deficits—a finding 
that reinforces the need for theoretical linkage between scene value and policy adherence. 
This Scene-Standardization Duality Framework uniquely positions transportation 
accessibility as expectation-setters, landmark scarcity as price inflators, and policy 
benchmarks related to hygiene and safety as performance ceilings. It resolves rural-centric 
theoretical gaps through urban regulatory realism, complementing prior work that 
overlooked high-density contextual constraints (Qiu & Guo, 2024). 
 
Empirical Schism: Urban-Rural Perception Dichotomy 
Evidence reveals fundamental contextual discontinuities. Rural homestays prioritize 
service centrality (Zhang & Yi, 2024: β=0.68, p<0.01) and agrarian aesthetics (Fang, 
2024), while urban variants in dense areas exhibit distinct characteristics including strong 
transport-dependency, vertical design limitations (Fan & Zhang, 2024), and a spatial-
compression trilemma. This trilemma encompasses acoustic issues commonly reported in 
high-density settings, fire-regulation non-compliance risks, and cost-policy misalignment 
driven by location premiums. Yang et al. (2025) noted that such cost-sensitivity is unique 
to urban homestays, as rural counterparts face lower location-driven price pressure and 
regulatory scrutiny. Yet methodological fragmentation persists: NTA identifies acoustic-
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related concern clusters (Jiang, 2025) without quantifying perception-performance 
mismatches, while IPA measures service gaps yet ignores policy anchors like specific 
clauses in local idle property reuse guidelines. This oversight obscures urban specificity, as 
highlighted by Sun & Zhao (2024) who emphasized that high-density homestay research 
must embed policy compliance as a core perceptual variable. 
 
NTA-IPA Evolution in Hospitality Research 
While NTA has effectively mapped multidimensional guest perceptions in homestays, 
Wang (2023) identified "hygiene-location" as core pain points from platform reviews and 
revealed urban-specific "acoustic-space" conflicts via semantic clusters, yet it cannot 
quantify service gaps. Conversely, IPA has diagnosed rural-urban priority divides but relies 
on preset variables (Tang & Li, 2025). Pioneering integrations by Zheng (2024) 
dynamically generated IPA variables from NTA frequencies such as service response-
related terms, yet critical limitations persist. First is mechanical fusion without theoretical 
anchoring. Second is superficial policy alignment where only 9% of existing studies 
benchmark against regulations like the Tourism Homestay Standards, a gap that leaves 
urban homestays without compliance-oriented analytical tools (Ndaguba & Van, 2023). 
Third is under-explained urban-rural schisms in semantic-satisfaction pathways. Qiu & 
Guo (2024) further pointed out that NTA-IPA applications in urban homestays rarely link 
textual insights to compliance metrics, leaving a practical gap between perception analysis 
and regulatory action. Yang et al. (2025) also noted that cost-performance misalignment in 
urban homestays cannot be resolved by rural-focused NTA-IPA models, reinforcing the 
need for context-specific methodological adaptation. Future research must hardwire 
standardization systems into NTA-IPA workflows to transform textual patterns into code-
compliant actions, building on Jiang (2025)’s call for context-specific methodological 
adaptation in high-density accommodation research. 
 

Research Methodology 

 
Figure 1 Analytic Framework for homestays in Yuzhong District 

 
Data sources 
This study uses online text as the source of perception data for homestays in Yuzhong 
District, selecting two professional travel websites, Ctrip and Qunar, to search for 
homestays using the keywords 'Yuzhong' and 'homestay' in the hotel section (Xu, 2024). 
Based on the 'Basic Requirements and Evaluation for Tourism Homestays' issued by the 
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Ministry of Culture and Tourism in 2019, we identified homestays that met the standards 
and collected 552 relevant reviews from September 1, 2025 to October 31, 2025. To ensure 
the data's validity and facilitate subsequent research, the collected reviews were pre-
processed. After removing advertisements, irrelevant reviews, images, and meaningless 
words, and consolidating synonyms, 497 reviews were ultimately obtained (Jiang, 2025; 
Qiu & Guo, 2024). 
 
NTA analysis method 
The Network Text Analysis (NTA) method is a research approach that transforms non-
systematic, qualitative content such as text, photos, and videos into systematic, quantitative 
data (Qiu & Guo, 2024). Given the challenges in collecting information from photos and 
videos, scholars often use reviews from online platforms like Ctrip, Dazhong Dianping, 
Google Travel, and TripAdvisor to analyze various phenomena and issues in the hotel 
industry (Jiang, 2025; Xu, 2024). 
 
IPA analysis method 
The IPA analysis method, also known as the importance-satisfaction analysis method, was 
first introduced by Martilla in 1977. It has since been widely applied in fields such as 
tourism, healthcare, and education (Xu, 2024; Tang & Li, 2025). This method uses 
importance as the horizontal axis and performance as the vertical axis, with the mean 
values of the variables to be examined serving as the intersection points, 

Establish a four-quadrant grid. In this grid, the first quadrant represents the 
dominant area, where both importance and performance are high; the second quadrant is 
the maintenance area, where importance is low but performance is high; the third quadrant 
is the expansion area, where both importance and performance are low; the fourth quadrant 
is the improvement area, where importance is high but performance is low. In the tourism 
industry, the IPA analysis method is primarily used to study tourist satisfaction, tourist 
experience, service quality, and destination image perception (Xu, 2024; Tang & Li, 2025). 
 

Results and Analysis 
High-frequency word analysis 
The pre-processed network text was imported into the Gooseeker software to screen for 
high-frequency words, extracting 80 high-frequency feature words related to the perception 
elements of homestays in Yuzhong District, as shown in Table 1(Jiang, 2025; Qiu & Guo, 
2024). In terms of part-of-speech distribution, nouns dominate, accounting for 61.2%, such 
as subway entrance, riverside room, night view, and butler, reflecting consumers 'focus on 
the functional attributes of urban homestays. Adjectives account for 25.8%, such as 
bustling, magical, upscale, and professional, reflecting tourists' subjective evaluations of 
the mountain city's multi-dimensional landscape and service quality. Verbs account for the 
lowest proportion, at 13.0%, such as check-in, recommend, and walk, primarily describing 
tourists' behavioral intentions and willingness to spread information (Sun & Zhao, 2024). 
Among the top 20 most frequent words: 

(1) "Subway entrance" (67 times) and "view room" (63 times) highlight the core 
advantages of convenient transportation and landscape resources; 
(2) "Housekeeper" (82 times) and "24 hours" (67 times) replaced "boss" as the 
main body of service, reflecting the trend of professional service (Fan & 
Zhang ,2024); 
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(3) Health concerns have been deepened from basic "clean" to "disinfection" (74 
times) and "bed linen" (68 times) and other hard standards (Xu, 2024); 
(4) "Travel check-in" (62 times) appears frequently, which proves the driving effect 
of Internet celebrity landmarks on consumption decisions; 
(5) "Super value" (65 times) and "small expensive" (92 times) coexist, reflecting 
that consumers are sensitive to price while recognizing the value of location (Jiao, 
2024). 

These characteristics show that homestays in Yuzhong District have developed a core 
competitive advantage of "railway hub + landmark landscape + professional service". 
Tourists not only pursue the visual shock of the magic mountain city 
(magic/shock/cityscape), but also attach importance to standardized operation guarantee 
(disinfection/fast response). Their willingness to recommend is closely tied to the balance 
between cost and performance. 
 
Table 1 Classification of image perception elements of homestays inYuzhong District 

No. Essential 
factor High frequency words (top 80) Frequency Total 

points I P 

1 Traffic hub 

Subway entrance (67), Jiefangbei 
(51), walking (45), light rail (40), 
convenience (35), taxi (25), hub 
(17) 

280 1050 18 3.75 

2 Core position 

Jiangjingfang (63), Hongyadong 
(58), Jiefangbei (52), Chaotianmen 
(41), Center (38), Vision (35), 
Landmark (29) 

316 1295 20.3 4.1 

3 Urban 
environment 

Night view (87), prosperity (62), 
hustle and bustle (48), convenience 
(45), business district (38), safety 
(25), noise (18), neon (12) 

335 1208 21.5 3.61 

4 Space 
facilities 

Sound insulation (71), viewing 
platform (53), elevator (49), 
intelligent (38), terrace window 
(35), floor height (28), compact 
(24) 

298 902 19.1 3.03 

5 Design 
aesthetics 

Industrial (51), retro (41), Internet 
celebrity (37), refined (34), art (29), 
ins style (25), texture (19) 

236 944 15.2 4 

6 Service 
response 

Butler (82),24 hours (67), 
professional (54), quick response 
(48), considerate (36), luggage (29), 
patient (17) 

333 1266 21.4 3.8 

7 Commercial 
support 

Convenience store (76), catering 
(68), Internet celebrity store (55), 
pharmacy (32), supermarket (29), 
bank (16) 

276 835 17.7 3.02 

8 Hygienic 
standard 

Disinfection (74), bedding (68), 
cleanliness (57), odor (44), cleaning 
(36), towel (31) 

310 1110 19.9 3.58 

9 Special 
experience 

Travel check-in (62), photography 
(51), cityscape (45), cultural and 
creative (30), rooftop (27), river 
breeze (23), smoke (19) 

257 992 16.5 3.86 

10 Cost 
performance 

Small price (92), location (78), 
value for money (65), discount 
(53), breakfast included (47), 
premium (39) 

374 1122 24 3 
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11 Emotional 
resonance 

Magic (58), shock (49), 
unforgettable (41), surprise (35), 
sentiment (25) 

208 865 13.4 4.16 

Note: I= the frequency of homestay perception factor n divided by the total frequency of 
homestay perception factor ×100%; P= the total score of homestay perception factor n 
divided by the frequency of homestay perception factor n. 
 
 Semantic network analysis 
The Gooser and ROSTCM software were used to conduct a deeper analysis of the online 
text, resulting in a semantic network analysis diagram, as shown in Figure 1(Qiu & Guo, 
2024). In this diagram, the more lines connecting high-frequency words, the higher the 
frequency and the stronger the association of these words in the comments (Gao et al., 
2021). The structure follows a 'coresecondary core periphery' pattern. Terms like 'subway 
entrance,'  'view room,' and 'butler' are key nodes in the semantic network analysis of 
Yuzhong District homestays, forming the most direct and core part of these 
accommodations. 

 
Figure 2: Semantic network analysis of homestays inYuzhong District 

Further analysis reveals that the high-density cluster of urban homestays in Yuzhong 
District operates on a different logic from rural homestays: the primary factor in consumer 
decision-making is the availability of rail transit, with 'subway entrance' (67 times) and 
'hub' (17 times) co-occurring 68.2% of the time, highlighting the central role of rail 
accessibility(Wen et al., 2023). The value of urban landscapes is transformed into core 
consumption products through the experience loop formed by 'view rooms' (63 times), 
'view' (35 times), and 'Hongyadong' (58 times)(Sun & Zhao, 2024). The professional 
upgrade of service systems is evident in the replacement of traditional 'bosses' with 'butlers' 
(82 times), and the establishment of hotel-like operational standards with '24 hours' (67 
times) and 'professional' (54 times)(Fan & Zhang ,2024). This 'transportation-landscape-
service' triangular structure fundamentally redefines the value formula of homestays: 
homestay competitiveness = rail accessibility × landscape scarcity × service response 
efficiency, requiring operators to focus on potential pain points in secondary clusters, such 
as 'soundproofing' (71 times) and 'high cost' (92 times), while ensuring the coordinated 
optimization of the triangular elements(Jiao, 2024). 
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Sentiment analysis  
Sentiment analysis indicates that consumers have a high level of recognition for homestays 
in Yuzhong District, with 86.4% of positive emotions and only 13.6% of negative 
comments. However, a deeper analysis reveals that the negative aspects are distinctly 
urban: sound insulation issues are prominently highlighted in 71 reviews, such as 
complaints about 'light rail noise penetrating through the floor-to-ceiling windows 
throughout the night(Sun & Zhao, 2024)， violating Chongqing's Idle Property Guidelines 
(2021) Article 3 and *GB50016-2019 §5.3.1* noise standards; . 'Price sensitivity is 
particularly pronounced, with 'overpriced' (92 times) and 'premium' (39 times) being the 
main complaints(Jiao, 2024). Consumers have pointed out that 'the premium for a riverside 
room exceeds 50%, with the only value supported by its location.' Reveals unsustainable 
location premiums that inflate the I-P gap (Δ21.0), unmitigated by municipal voucher 
programs. The issue of spatial compression has emerged as a new concern, with 28 reviews 
mentioning 'high pressure and oppression' and 'the compactness is so tight that there's no 
space for luggage to unfold(Xu, 2024).' Contravene Tourism Homestay Standards (2019) 
Article 6.2 space requirements (<30m²/room). These policy-bound failures necessitate 
targeted interventions: Class A fireproof acoustic retrofits (§8.4) to resolve ≥35 dB noise 
breaches, voucher-tiered pricing leveraging Yuzhong's ¥39M subsidies for premium rooms, 
and compactness-compliant redesigns under ≤800 m² district development policies (Sun & 
Zhao, 2024). 
 
Perception analysis of the residence 
Coding of perceived elements of homestay 
Based on high-frequency vocabulary and semantic network analysis, the elements related 
to homestay perception in the comments were classified and coded, resulting in a total of 
11 elements. These elements were scored using a Likert scale, yielding the frequency and 
total score for each element, as shown in Table 1. The numbers represent the elements of 
homestay perception, while the letters A, B, C, D, E correspond to the Likert scale levels: 
very poor, poor, average, good, and very good, with scores of 1, 2, 3, 4, and 5, respectively. 
As commented in Review 1, "We stayed at the Treasure Homestay in Yuzhong District. 
The concierge greeted us at the subway entrance, showing a strong service orientation. The 
view from the riverside room with floor-to-ceiling windows is breathtaking, making it 
perfect for photos. However, the light rail noise is a bit loud, but it's tolerable." The 
corresponding elements are: transportation hub (good), prime location (very good), space 
facilities (average), service response (very good), and unique experience (good). The codes 
are 1D,2E,4C,6E, and 9D. 

Comment 2: "My girlfriend and I traveled from Shanghai to Chongqing for a trip. 
We looked up many travel guides and decided on this homestay. It's indeed very close to 
the subway station, making it convenient to go anywhere. Even late at night, the area 
remains bustling. There's a 24-hour convenience store right downstairs. The industrial-style 
decor is very appealing to us. We stayed for three nights, and the beds were very 
comfortable.However, since we chose a riverside view room, which is nearly 200 yuan 
more expensive than a non-riverside view room, we are also considering whether it is 
worth it." The corresponding elements are: transportation hub (good), urban environment 
(good), design aesthetics (very good), commercial facilities (good), hygiene standards 
(good), cost-effectiveness (poor), and emotional resonance (good). The codes are 
1D,3D,5E,7D,8D,10B,11D. 
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Comment 3: "This is my third visit to Chongqing, and this time I chose a homestay near 
Hongyadong. From my room, I can enjoy the magnificent view of Hongyadong at night. 
The housekeeper provided incense for the room, and the place is very clean and well-
decorated, with a warm and cozy atmosphere. It's also quite smart, as you can wake up all 
the functions by voice. By the way, the Li Huoliao Hotpot Restaurant downstairs is highly 
recommended." The corresponding elements are core location (excellent), space facilities 
(average), design aesthetics (good), service response (good), commercial facilities 
(excellent), hygiene standards (good), and emotional resonance (good). The codes are 
2E,4C,5D,6D,7E,8D,11D. 
 
Analysis of perceived quality of homestay 
By analyzing the frequency and total score of various homestay perception elements, we 
used the method proposed by Tang & Li (2025). To calculate the I-value and P-value. 
Using SPSS software, we created an IPA analysis chart for the homestay perception 
elements, as shown in Figure 2. The IPA analysis chart indicates that the 11 homestay 
perception elements are distributed across the I-IV quadrants, with the corresponding area 
labels: Advantage Zone, Maintenance Zone, Expansion Zone, and Improvement Zone. 

 
Figure 3 IPA analysis of perceived elements of homestays in Yuzhong District 

The Advantage Zone includes four key perception elements: transportation hub, core 
location, urban environment, and service response. This indicates that customers highly 
value these elements and have a positive evaluation, suggesting that efforts should be made 
to further consolidate these aspects. The Maintenance Zone includes three perception 
elements: design aesthetics, unique experiences, and emotional resonance. Although 
customers do not place a high value on these elements, they are positively evaluated, 
indicating that homestay operators excel in areas that receive less consumer attention, 
thereby gaining widespread recognition. The Expansion Zone lacks any perception 
elements. The Improvement Zone includes four elements: spatial facilities, commercial 
amenities, hygiene standards, and cost-effectiveness. Although customers highly value 
these elements, their evaluations are poor, indicating that homestay operators should pay 
close attention to these areas and make significant improvements; otherwise, it could easily 
lead to customer dissatisfaction. 
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Discussion 
This study employs the NTA-IPA fusion framework to explore the perception-performance 
matching rules of homestays in the core areas of high-density cities, yielding three key 
findings that deepen the understanding of urban homestay operations. First, there is a 
systemic mismatch between current national homestay policy standards and high-density 
urban contexts. The 2019 "Basic Requirements and Evaluation of Tourist Homestays" is 
rooted in rural scenarios, with specifications such as per-room space and noise control 
failing to adapt to the constraints of ultra-dense urban environments like Yuzhong District. 
Homestays limited to ≤ 800-square-meter building scales often struggle to meet national 
spatial standards, leading to cramped spaces and poor sound insulation that violate the 
"safety and comfort" principles in Chongqing’s 2021 "Guidelines for the Reuse of Idle 
Properties." This finding highlights the urgent need to address the urban-rural disconnect in 
existing policy frameworks. 

Second, the core competitiveness of Yuzhong District’s homestays, built on "rail 
hub + landmark landscapes", presents a double-edged sword. While such location 
advantages drive significant premiums with 50% higher prices for riverside rooms, the 
value generated by these premiums has not translated into corresponding improvements in 
service quality. Critical indicators, including hygiene, sound insulation, and spatial 
adequacy, remain at low performance levels, creating a severe perception-performance gap. 
This misalignment stems from prioritizing location scarcity over operational compliance, 
and the non-targeted design of Chongqing’s provincial tourism voucher program further 
exacerbates the imbalance by failing to link subsidy eligibility to compliance benchmarks. 
Third, the study identifies a regulatory void in Chongqing’s homestay governance. Despite 
the 2021 "Guidelines for the Reuse of Idle Properties" mandating safety, hygiene, and 
comfort standards, implementation failures persist due to the lack of quantifiable 
monitoring mechanisms. The innovative NTA-IPA framework developed in this research 
addresses this gap by converting abstract policy parameters such as disinfection frequency 
and noise thresholds into measurable perception-performance metrics. This not only 
validates the framework’s practical utility but also provides a data-driven foundation for 
evidence-based regulatory oversight. 
 

Implications of the Study 
This study focuses on high-density urban contexts to address the rural-centric bias 

in existing homestay research and enrich the theoretical framework of urban 
accommodation research. The integration of scene theory and standardization systems into 
the NTA-IPA framework establishes a new analytical paradigm for exploring the 
interaction between consumer perception and policy compliance in dense urban 
environments. 

The research pioneers the translation of policy requirements into quantifiable 
perceptual metrics, bridging the gap between theoretical research and regulatory practice. 
This innovation extends the application scope of NTA-IPA methodology in hospitality 
research, particularly in policy-aligned performance evaluation. 

National Policy Formulation: The findings provide empirical support for revising 
national homestay standards, advocating for the addition of "high-density urban special 
clauses" to allow flexible implementation of spatial norms, including vertical functional 
integration, and promote the adaptive development of urban homestays. 

Yuzhong District Operation Optimization: Homestay operators should convert 
location dividends into compliance capital, using premium revenues to fund acoustic 
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retrofits, hygiene certification, and spatial optimization. Implementing transparent pricing 
structures that link premiums to compliance performance can mitigate cost-performance 
disputes. 

Chongqing Municipal Supervision: The study’s quantitative monitoring framework 
offers a blueprint for improving regulatory efficiency. Establishing compliance KPIs 
including hygiene performance targets and noise thresholds and linking them to policy 
tools such as tourism vouchers and brand authorization can strengthen enforcement of idle 
property reuse guidelines. 

 
Research Limitations and Future Directions 

The study focuses exclusively on Yuzhong District, Chongqing, which may limit the 
generalizability of findings to other high-density urban areas with different cultural, 
economic, or regulatory contexts. 

Data collection relies on reviews from mainstream travel platforms, potentially 
excluding perspectives from niche platforms or international visitors that may introduce 
sampling bias. 

The cross-sectional research design captures a snapshot of homestay perception and 
performance, making it unable to track dynamic changes over time or assess the long-term 
effectiveness of policy interventions. 

Based on the study, we call future researches to expand the research including 
cross-city comparisons with other high-density urban cores to identify universal constraints 
and context-specific solutions for urban homestays. We also call for studies with 
diversified data sources by incorporating interviews with operators, regulatory authorities, 
and international tourists to gain a more comprehensive understanding of multi-stakeholder 
perspectives. Future researchers should adopt a longitudinal research design to monitor 
changes in perception-performance dynamics following the implementation of proposed 
policy interventions, evaluating the long-term impact of compliance optimization 
measures. They can also explore the integration of machine learning techniques with the 
NTA-IPA framework to enhance predictive capabilities for consumer perception and 
compliance risks. 

Recommendations 
Based on the above conclusions and the provincial policy goals of Chongqing, the 
following operational plans are proposed: 
(1) Upgrade to Provincial Standards to Break Through the Compliance Dilemma of Space-
Sound Insulation 

Revise Chongqing’s "Technical Guidelines for the Renovation of Idle Properties": 
Add a "Special Clause for High-density Homestays" to the existing documents of 
the Department of Housing and Urban-Rural Development. Require sound 
insulation renovation to comply with Article 5.3.1 of GB50016-2019 with indoor 
noise ≤35dB and mandatory use of A-level fireproof and soundproof windows with 
reference to Chongqing’s 2023 "Implementation Standard for Energy Efficiency 
Renovation of Existing Buildings" T/CECS 1000-2022. Guest rooms with an area 
of less than 30 square meters are allowed to meet national standards through 
vertical functional integration such as loft sleeping layers and activity areas. The 
District Housing and Urban-Rural Development Bureau will conduct inspection 
and acceptance and issue a "High-density Compliance Certification". 
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Policy Tools: Open the application qualification for the "Relief Fund for Small and 
Medium-sized Cultural and Tourism Enterprises in Chongqing" to certified 
homestays (Yuwenlv Fa [2023] No. 8). 

(2) Establish a Quantitative Supervision System for Health Compliance 
Formulate the "Regulations for Hygiene Grading and Certification of Homestays in 
Yuzhong District": Break down the municipal hygiene target of P≥4.0 into 
auditable indicators including a 100% bedding change rate per guest and 
disinfectant concentration detection records. Collaborate with the Health 
Commission to conduct "double random" spot checks, and link the results to the 
Culture and Tourism Bureau’s "Mountain City Homestay" brand authorization in 
accordance with the "Chongqing Tourism Service Quality Improvement Plan" 
2022-2025. Policy Tools: Allocate 30% of the 39 million yuan worth of district-
level tourism consumption vouchers specifically to "Sanitary A-level Homestays" 
and mark the certification level on OTA platforms. 

 
(3) Establish a Dynamic Pricing Mechanism for "Policy Anchor Setting" 

Issue the "Guidelines on the Price Composition of Homestays in Yuzhong District": 
Require operators to split the room rate for public display, including basic room 
rate, landscape premium ratio, and service added value. If the premium exceeds 
30%, corresponding compliance proof, including sound insulation test reports and 
hygiene certifications, must be provided. Upgrade tourism consumption vouchers to 
"compliance incentive vouchers": Provide an additional 15% voucher subsidy for 
homestays with publicly announced split prices and premiums of no more than 20%. 
The subsidy will be dynamically distributed by the District Bureau of Culture and 
Tourism through the big data platform (Becha et al., 2020; Mountasser et al., 2020). 
Policy Tools: Incorporate into Chongqing's "Consumption Benefits for the People" 
systematic project (Yufu Ban Fa [2023] No. 45) and link with the "Yu Kuai Ban" 
platform to achieve a closed loop of subsidy application and reimbursement. 
 

(4) Strengthen the Synergy Between the Competitiveness Triangle and Provincial 
Strategies 

Transportation End: Incorporate "satisfaction with rail connection" into the 
assessment indicators of the "Chongqing International Consumption Center City 
Cultivation Plan" and add special lines for connecting homestays in hotspots such 
as Hongyadong using the municipal cultural and tourism development fund. 
Landscape End: Authorize compliant homestays to use the official logo of 
"Chongqing Tour" and incorporate them into the provincial "Two Rivers and Four 
Shores" cultural tourism promotion project. 
Service End: Incorporate "butler response speed" into the selection criteria for 
"Trustworthy Consumption Units" in Chongqing (Yu Shi Jian Fa [2022] No. 31), 
and waive annual supervision fees for those that meet the standards. 

 
References 

Becha, M., Riabi, O., Benmessaoud, Y., & Masri, H. (2020). Applications of Big Data in 
Tourism: A Survey. International Conference on Advanced Data Mining and 
Applications. 

Chongqing Municipal Government. (2021). Guidelines for the Reuse of Idle Properties 
Fan, H. R., & Zhang, H. Q. (2024). A Study on the Perception of Rural Homestay Tourists 



	

	
12	International Tourism and Hospitality Journal (ITHJ) 

https://rpajournals.com/ithj  
 

Based on Network Text Analysis: A Case Study of Guangdong Province. Shanxi 
Agricultural Economics, (7), 94–96+103.  

Fang, C. F. (2024). A Study on the Perceived Value of Homestays by Generation Z and Its 
Impact on Their Consumption Behavior [Master's thesis, Zhejiang Gongshang 
University]. CNKI 

Gao, S., Liu, Y., Kang, Y., & Zhang, F. (2021). User-Generated Content: A Promising Data 
Source for Urban Informatics. Urban Informatics. 

General Administration of Quality Supervision, Inspection and Quarantine of China. 
(2019). GB50016-2019: Code for Fire Protection Design of Buildings. 

Jiang, J. L. (2025). A Study on Customer Experience Perception of Yangshuo Homestays 
Based on UGC Text Data. Western Tourism, (7), 100–102. 

Jiao, M. J. (2024). A Study on Customer Satisfaction and Its Influencing Factors of 
Homestays in Cities [Master's thesis, Hebei University of Economics and Trade]. 
CNKI 

Jin, W. X., & Fu, J. Y. (2024). A Study on the Willingness of Dali Homestay Tourism 
Based on Customer Perceived Value and Its Influencing Factors. Western Tourism, 
(11), 17–19. 

Martilla, J. A., & James, J. C. (1977). Importance-performance analysis. Journal of 
Marketing, 41(1), 77–79.  

Ministry of Culture and Tourism of China. (2019). Basic Requirements and Evaluation for 
Tourism Homestays. 

Mountasser, I., Ouhbi, B., Frikh, B., & Hdioud, F. (2020). Big Data Research in the 
Tourism Industry: Requirements and Challenges. International Journal of Mobile 
Computing and Multimedia Communications, 11, 26–41. 

Ndaguba, E. A., & Van Zyl, C. (2023). Exploring bibliometric evidence of Airbnb’s 
influence on urban destinations: emotional solidarity, Airbnb supply, moral economy 
and digital future. International Journal of Tourism Cities, 9(4), 894-922. 

Qiu, S. Y., & Guo, X. (2024). A Study on the Perception of Zhoushan Island Homestay 
Image Tourism Based on Network Text Analysis. Special Economic Zone Economy, 
(5), 144–147. 

Sun, X. R., & Zhao, G. L. (2024). A Study on Tourist Perception of Huangshan Homestays 
Based on Network Text Analysis. Journal of Tongren University, 26(2), 119–127. 

Tang, J. X., & Li, Q. (2025). Construction of the Perception Process of Tourism Homestay 
Experience Based on Grounded Theory: A Case Study of Internet-Famous City 
Changsha. Northern Economics and Trade, (3), 148–154. 

Wang, J., Chow, Y. S., & Biljecki, F. (2023). Insights in a city through the eyes of Airbnb 
reviews: Sensing urban characteristics from homestay guest experiences. Cities, 140, 
104399. 

Wen, X., Fu, D., Diao, Y., Wang, B., Gao, X., & Jiang, M. (2023). Exploring the 
Relationship between Touristification and Commercial Gentrification from the 
Perspective of Tourist Flow Networks: A Case Study of Yuzhong District, Chongqing. 
Sustainability, 15(16), 12577.  

Xu, X. S. (2024). A Study on the Evaluation of Service Quality of Rural Homestays from 
the Perspective of Standardization [Master's thesis, Qufu Normal University]. CNKI 

Yang, S., Wang, L., & Bi, Y. (2025). A Study on the Price Spatial Differentiation and 
Influencing Factors of Rural Homestay in Suzhou Based on the Hedonic Price 
Model. Buildings, 15(10), 1610. 

Yu, Z. Y., & Lu, W. Q. (2024). A Study on Tourists' Symbolic Perception and Experience of 



	

	
13	International Tourism and Hospitality Journal (ITHJ) 

https://rpajournals.com/ithj  
 

Consumption Spaces in Rural Homestays: Based on a Survey Analysis of Multiple 
Villages in Chengdu City. Price Theory and Practice, (8), 102–107.  

Zhang, P., & Yi, Q. J. (2024). Analysis of Tourist Perception of Rural Homestay Spaces: A 
Case Study of No.5 Valley Homestay. Tourism and Photography, (15), 97–99. 

Zheng, Y. J. (2024). Research on the Impact of Rural Homestay Branding on Tourists' 
Behavioral Intention [Master's thesis, Guizhou Normal University]. CNKI 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

This work is licensed under a Creative Commons | Attribution-NonCommercial 3.0 Unported License. 


